TURKISH TEXTILE INDUSTRY,
CIRCULAR ECONOMY AND
DEDICATION TO SUSTAINABILI T

| Busels My202




A,
\/\

y

q
L
0

9

WE MAKE 13,4%
¢! wYO9,  Qf

WE CREATE 6.2
GDI-‘

WE REALIZE 14%70
IVIANUFAC I URIT

INDUS T RY PRODUCI

WE GENERAILE 25.4%
EMPLOYMEN T
IVIANUFAC | URING INDUS

THE IMPORTANCE OF TURKISH TEXTILE AND APPAREIL
FOR TURKISH ECONOMY

WE ARE THE BIGGESTEXPORTERECTORNITH 30
BILLIONDOLLARSFEXPORTS

WITH 20 BILLIONDOLLAR®F EXPORT®URSECTOR
ACHIVESHEHIGHESAMOUNTOFFOREIGHURRENCY
INFLOWITOTURKEY

OUR SECTORPROVIDES HE HIGHESTEMPLOYMENT
WITH 1,2 MILLION JOB OPPORTUNITY IN
MANUFACTURINGIDUSTRY

(FEMALEEMPLOYMENRATHS41%)

TOGETHEWITHAPPARESBECTORURSECTORIAKES
THE MOST PRODUCTIONIN MANUFACTURING
INDUSTRYWITH 70 BILLIONUSD MANUFACTURING
VALUE
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TECHNICAL POSITION
g e APPAREL We are one of the few
' HOME countries in theworld
TEXTILE that can carry out all
production stages of
textile and apparel

sectors fromfiber
production to apparel
productionwith more
than 20,000 producers

VVe occupy-
priviieged POoSIHtior
WILN our: Integratec
Vianutacturing
Capacity

FIBER
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OUR STATUS IN GLOBAL FOREIGN _
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We get 36% share of global textile anchw materialsexports
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Creativeness
_ EasyAccessto World
3 Markets
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< 19 L
Advanced _
Accessoriesand Sub- Skilled Labor

Industry Products

;

Compliancewith EU
Full PackageProduction Flexible Production Standards
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TURKISH TEXTILE EXPORT BY PRODUC-
YARN _2.656

In 221, Turkishreachedthe all-time
a2 highexport with of 12,9Billion $
recrnicaL Texi SR 2 346 A |
C In 2022, Turkishlextile Industry aimsto
rove Text N 2319 o,
' C 15 Billion $ to World

C 7,5 Billion $ to EU (18% share)

<nirTe FAsRI I 2139 ¢ 1Billion $to US (%3,5hare

C Increaseof 90% ofits all export

Fioer I 1.029 market

SourceExportersAssociationMay 2022 (nit: Million $)
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TURKISH TEXTILE EXPORT

EGYPTFRANCE
3%

3%

BELORUSSIA
4%
BULGARIA
4%
SPAIN
UNITED - 51%
# KINGDOM
Mainly to European s«
markets, with
. UNITE
approximatelyhalf of  state
its total export %
GERMAN

8%

ITALY
9%
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. PROMINENT COUNTRIES IN FIBER FOREIGN TRADE
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PROMINENT COUNTRIES IN FIBER EXPORT PROMINENT COUNTRIES IN FIBER IMPORT

UNIT: MILLION $ 2019 CHANGE SHARE UNIT: MILLION $ 2017 2018 2019 2020 2021 CHANGE SHARE

USA - 95 73 -2,3% 17,3% CHINA . . 8.713 7.334 8.308 13,3% 20,3%
AUSTRALIA 7S 3.: .S 113,7% 10,4% TURKEY | 2. > 903 oy . 42,8%
INDIA 2.7. 3.208 .99 2.3 3.97: 72,6% 10,1% ; ) R ) R o

VIETNAM ) 3. . . ) 23,0%
BRAZIL 73 3. 5,5% 9,0% _

BANGLADESH ' 2. 2. 2.23; 3.2; 44,4%
CHINA 3. 2. 2. 16,7% 6,8%
PAKISTAN . 266 . 2.6 39,8%
SOUTH KOREA 33 . 3 13 3 17,6%

INDONESIA 8 pac] 823 27 35,6%
BELGIUM 8 29,2%

ITALY .b: . .659 . .6 39,5%
INDONESIA 3 ‘ .06 54,6%

THAILAND 8 ' 8 9: 30,5% INDIA 2 63 : 42,3%

y 3 3 oz
10 GREECE : 78,6% UsA 28 39 : : 29,2% 3,6%

TURKEY (13th) : 84,

10 GERMANY 1.289 1.253 28 26,2% 2,9%

OTHER COUNTRIES

OTHER COUNTRIES 12.766 14.216 16,5% 25,5%

TOTAL EXPORT TOTAL IMPORT 38.058 42582 24,8% 100,0%

Source: ITC Trade Map - May 2022

Source: ITC Trade Map - May 2022



GLOBAL FIBER FOREIGN TRADE BARQIRICTS

UNIT: MILLION $

COTTON FIBER*

SYNTHETIC-ARTIFICIAL FIBER

WOOL AND FIBER OF FINE/COARSE ANIMAL HAIR
VEGETABLE FIBER

SILK FIBER

TOTAL EXPORT

GLOBAL FIBER EXPORT BY SUB-PRODUCT

TOTAL EXPORT

2021

18.698

12.087

5.778

2.232

352

39.147

CHANGE
25,0%
25,0%
41,9%
23,5%
14,3%

27,0%

TURKEY'S EXPORT

TURKEY'S SHARE

2021

389

223

27

CHANGE
82,9%
92,8%
58,8%
-52,5%
62,9%

84,6%

2021
1,4%
1,2%
0,4%

0,0%

2021
2,1%
1,8%
0,5%

0,0%

Source: ITC Trade Map - May 2022

UNIT: MILLION $§

COTTON FIBER %
SYNTHETIC-ARTIFICIAL FIBER *

WOOL AND FIBER OF FINE/COARSE ANIMAL HAIR
VEGETABLE FIBER

SILK FIBER

GLOBAL FIBER IMPORT BY SUB-PRODUCT

TOTAL IMPORT

2021

18.374

14.836

5.315

1.976

358

40.860

CHANGE
28,5%
20,3%
27,3%
21,0%
15,4%

24,8%

TURKEY'S IMPORT

2021

2.474

1.173

77

12

2

CHANGE
48,0%
34,2%
10,2%
54,8%
31,0%

42,8%

TURKEY'S SHARE

2021
11,7%
7,1%
1,7%
0,5%
0,6%

8,0%

2021
13,5%
7,9%
1,4%
0,6%
0,7%

9,2%

TOTAL IMPORT *

Source: ITC Trade Map - May 2022




INVESTMENTAGN FIBER IN TURKEY

SASA Launches Giant Investment of 11.8 Billion
Dollars

‘ Author Fatih Cengiarslan 26 July 2019 Modified Date: 3 March 2020 are ° ° @e
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Recent News

5A

DAILY SABAH

Turkish polyester giant Sasa announces new $300M investment

Turkish polyester producer Sasa announced a new investment Monday with

an estimated value of $330 million (TL 2.61 billion).

Aksa Akrilik will make another 45 million dollar
investment

Aksa Akrilik Board Member and General Manager Cengiz Tas noted that they
achieved sustainable success thanks to their value-added export performance
and production diversity, in his statement evaluating the financial results in the
first quarter of 2022. Tas stated that they continue to add value to their
stakeholders with the important investments they have made in the past and
their corporate governance approach.

Tas relayed that they will invest in a new technical yarn facility, and shared the
following details; “We are starting a new yarn facility investment with an
annual production capacity of 7 thousand tons, considering the demand in our
country and in the world. We are planning to commission our facility, which has
a budget of 45 million dollars, at the end of 2024, with the negotiations we
made with the machinery manufacturers. Our investment will continue to
contribute to the country’s economy by providing high export income when it
gets completed.”
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With its share of 1b 400EAUB8 0O OI OAD.008 @embedemorteAdompariiet, OTRIB

Is a fundamental industrial organization of Turkey.

|
Istanbul Apparel ExportersdAssociation (IHKIB) 3{% : iHKIB

ISTANBUL APPAREL
EXPORTERS' ASSOCIATION

£ 80% of total apparel exports of Turkey

Istanbul Textileand Raw Materials ExportersAssociation (ITHIB)

 45% of total textile exports of Turkey

) OOAT AOI , AAOEAO AT A , AAOEAO 0Ol

2 85% of total leather products exports of Turkey ISTANBUL DERi VE DERI MAMULLERI

iHRACATCILARI BiRLiGI

) OOAT AOI #AOPAO %@bi OOAOOSG

F 22% of total carpet exports of Turkey
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OUR VISION AND GOALS
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to promote Turkish
textile industry
around the world

to enhance the textile
exports of Turkey

to promote common
interests of the
industry in both
national and
international
platforms as well as
in governmental
levels

to support its
members in all kinds
of trade related
activities.




Activities for the
development of
export

Sectoral Projects

ACTIVITY AREAS OF ITHIB

Export
registration

Design and
fashion contests

Training
Programmes

R&D, reporting
and data sharing

Guidance on
Formalities

Publication

National
participation to
International fairs

Promotion




= TEXHIBITION ISTANBUL FABRIC AND TEXTILE ACCESSORIES FAIR

C Texhibition Istanbul Fabricand Textile Accessoried-air brings yarn, woven fabric, knitted fabric, textile
accessoriesompanies(166 Total# of Exhibitorg together!

>V< TEXHIBITION

A ISTANBUL

£°\ V¢ TEXHIBITION
“ | ISTANBUL

16 . 18 . You are invited
MARC‘_I = ' X to Texhibition Istanbul Fair,
‘ & 7 A\ ) where the textile sector comes together.
2022 ‘2 A\
g > ¢ > p

ISTANBUL

21-23

SERPTEMSBER

2022

C Approximately200Exhibitors
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HUMAN RESOURCES FOR THE INDUSTRY
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C Futuretexis a contestthat bringsnew talents trained in
fashion design and industry together and gives these
young designers the opportunity to present their TR R3S
collections

ISTANBUL

FutureBase International

15.

2 CONTEST COACH

I ST AN B U l [uvana Byukeinar
AWARDS

.
|TH 1 ULUSI ARARASH First Place 12.000 €
I B w ‘m m Second Place 9.000 €
Third Place 6.000 €
Special Jury Award 3.500 €
Visit Premiere Vision Paris Fair

- 72

DEADLINE
JUNE 24TH, 2022

HOW TO APPLY
futuretexistanbul.com

o]
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HUMAN RESOURCES FOR THE INDUSTRY

Vocational Education
A Supporting of vocational high schools and higher educatiaepartment
A Cooperation with universities and design faculties

On-the-ob trainings
A Informative sectoral seminars and conferences
A Trainingprogrammesfor foreign trade, marketing and market research

UNIVERSITY

TEKSTIL MUHENDISLIGI OKU GELECEGINI DOKU

My choiceis TextileEngineeringProject!
scholarships and job guarantees up to the minimury

wage for students who choose the textile engineer
department in the university entrance exam




= THE GROWING GLOBAL DANGER: CLIMATE CHANGE

Annual CO2 emissions worldwide from 1940 to 2020 (in billion metric tons)

C The increase Iin carbon emissions, which
was relatively slow until the middle of the
20th century, Increased to 6 billion tons in
the 1950s, and reached 22 billion tons in
1990, almost quadrupling this level.

Additional Information:
et Worldwide: Global Carbon Project; Expert(s) (Friedlingstein et al.); 1940 to 2020




UNITED NATIORHE SUSTAINABLE DEVELOPMENT GOAL!
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FASHION INDUSTRY IN NUM!
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Industry Is the second highest water user, produces 20% of total waste and Is the 2nd or 3rt

largest sector polluting the world.
C The production of a cotton shirt requires i'!:

-

are emitted by the fashion and textile industr

C The average consumer buys 60% more clothes compared to 2000, but each garment is used for half a

long as before, and 40% of the clothes in our closets are never v

=
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of clothing waste is collected for reuse and 80% is treated in landfills or inciner

C If renewable energy is used in textile, a decrease of omu, Yo can beactibi@dd

I
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BRANDS AND SUSTAINABILITY

)

=
I
v+

Sustainability can only be achieved with the cooperation of brands.

Leading brands have great responsibility to set an example for the textile industry and to pave the way
for a better future.

The customer now wants to know where, how and under what conditions the product he wears IS
produced and its impact on the world.

Brands cannot ignore this demand and expect their manufacturer/supplier to meet these standards.

All brands of all sizes will follow this path and differentiate themselves from the competition by
providing these standards.

The increase in emissions, which was relatively slow until the middle of the 20th century, increased to |
billion tons in the 1950s, , almost quadrupling this level.



== TODAY CONSUMERS PERSPECTIVE

of alobal consumers care Stmnn-. / .
about the social, ethical and environmental \» /.
impact of their behaviors R —

think it is the responsibility of br
and manufacturers to drive change |
society & business and support the |
that are important to them

think that brands should be doin
better on environmental issues



