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TURKISH TEXTILE INDUSTRY,  
CIRCULAR ECONOMY AND 

DEDICATION TO SUSTAINABILITY

Brussels , May 2022



THE IMPORTANCE OF TURKISH TEXTILE AND APPAREL INDUSTRY 
FOR TURKISH ECONOMY

WE MAKE 13,4% OF 
¢¦wY9¸Ω{ 9·thw¢{

WE CREATE 6.2% OF 
GDP

WE GENERATE 25.4% OF 
EMPLOYMENT IN 

MANUFACTURING INDUSTRY

WE REALIZE 14% OF 
MANUFACTURING 

INDUSTRY PRODUCTION

EXPORTS
WE ARE THE BIGGESTEXPORTERSECTORWITH 30
BILLIONDOLLARSOFEXPORTS

FOREIGN TRADE SURPLUS
WITH 20 BILLIONDOLLARSOF EXPORTSOURSECTOR
ACHIVESTHEHIGHESTAMOUNTOFFOREIGNCURRENCY
INFLOWTOTURKEY

EMPLOYMENT
OUR SECTORPROVIDESTHE HIGHESTEMPLOYMENT
WITH 1,2 MILLION JOB OPPORTUNITY IN
MANUFACTURINGINDUSTRY

(FEMALEEMPLOYMENTRATEIS41%)

PRODUCTION
TOGETHERWITHAPPARELSECTOROURSECTORMAKES
THE MOST PRODUCTION IN MANUFACTURING
INDUSTRYWITH 70 BILLIONUSD MANUFACTURING
VALUE
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FABRIC

FIBER

HOME 
TEXTILE

TECHNICAL 
TEXTILE

APPAREL

PRIVILEGED 
POSITION

We are one of the few 
countries in the world
that can carry out all 
production stages of 
textile and apparel 
sectors from fiber
production to apparel 
productionwith more 
than 20,000 producers. We occupy a 

privileged position 
with our Integrated 
Manufacturing 
Capacity

YARN

WE OCCUPY A PRIVILEGED POSITION IN PRODUCTION
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OUR STATUS IN GLOBAL FOREIGN TRADE 

We get 3.6% share of global textile and raw materialsexports
. 

WE ARE THE 
²hw[5Ω{ .LDD9{¢ 
DENIM PRODUCER²9 !w9 ¢I9 ²hw[5Ω{

4TH BIGGEST HOMETEXTILE,
5TH BIGGEST FABRIC

SUPPLIER

WE ARE THE 2ND 
BIGGEST SUPPLIER 

OF THE EU

WE ARE THE 5TH 
IN GLOBAL 

TEXTILE EXPORTS
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COMPETITIVE ADVANTAGES OF TURKISH TEXTILE

FlexibleProduction

Advanced 
Accessories and Sub-

Industry Products

Full PackageProduction

EasyAccess to World 
Markets

Creativeness

SkilledLabor

Compliancewith EU 
Standards
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TURKISH TEXTILE EXPORT BY PRODUCTS

1.029 

2.139 

2.319 

2.346 

2.363 

2.656 

FIBER

KNITTED FABRIC

HOME TEXTILE

TECHNICAL TEXTILE

WOVEN FABRIC

YARN

Ç In 2021, Turkish reachedthe all-time 
highexport with of 12,9 Billion $

Source: ExportersAssociation, May 2022 (Unit: Million $) 

Ç In 2022, Turkish TextileIndustryaimsto
reach:
Ç 15 Billion $ to World 
Ç 7,5 Billion $ to EU (18% share)
Ç 1 Billion $ to US (%3,5 share)
Ç Increaseof 90% of its all export

market
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TURKISH TEXTILE EXPORT MARKETS

ITALY
9%

GERMANY
8%

UNITED 
STATES

6%

UNITED 
KINGDOM

5%

SPAIN
4%

BULGARIA
4%

BELORUSSIA
4%

NETHERLANDS
3%

EGYPT
3%

FRANCE
3%

OTHERS
51%

Mainly to European 

markets, with 

approximatelyhalf of 

its total export
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PROMINENT COUNTRIES IN FIBER FOREIGN TRADE
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GLOBAL FIBER FOREIGN TRADE BY SUB-PRODUCTS

8

4

2

2



¢9Y{¢T[ !w-D9  ¦.9{T

INVESTMENTS ON FIBER IN TURKEY



)4+)" ÉÓ ÏÎÅ ÏÆ ÔÈÅ ΣΥ 'ÅÎÅÒÁÌ 3ÅÃÒÅÔÁÒÉÁÔ ÏÆ %ØÐÏÒÔÅÒÓȭ !ÓÓÏÃÉÁÔÉÏÎÓ ÅØÉÓÔ ÃÏÕÎÔÒÙ-wide. 
With its share of 11Ϸ ÉÎ 4ÕÒËÅÙȭÓ ÔÏÔÁÌ ÅØÐÏÒÔÓ ÁÎÄ ÍÏÒÅ ÔÈÁÎ 20.000 member exporter companies, ITKIB 

is a fundamental industrial organization of Turkey. 

Ɇ80% of total apparel exports of Turkey

Istanbul Apparel Exportersȭ Association(IHKIB)

Ɇ45% of total textile exports of Turkey

Istanbul Textile and RawMaterials Exportersȭ Association(ITHIB)

Ɇ85% of total leather products exports of Turkey

)ÓÔÁÎÂÕÌ ,ÅÁÔÈÅÒ ÁÎÄ ,ÅÁÔÈÅÒ 0ÒÏÄÕÃÔÓ %ØÐÏÒÔÅÒÓȭ !ÓÓÏÃÉÁÔÉÏÎ ɉ)$-)"Ɋ

Ɇ22% of total carpet exports of Turkey

)ÓÔÁÎÂÕÌ #ÁÒÐÅÔ %ØÐÏÒÔÅÒÓȭ !ÓÓÏÃÉÁÔÉÏÎ ɉ)()"Ɋ
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OUR VISION AND GOALS
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ACTIVITY AREAS OF ITHIB

Activities for the 
development of 

export 

Export 
registration

R&D, reporting 
and data sharing 

National 
participation to 

international fairs

Trade delegations
Design and 

fashion contests
Guidance on 
Formalities 

Promotion

Sectoral Projects
Training 

Programmes
Publication -ÁÎÙ ÏÔÈÅÒÓȣ
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TEXHIBITION ISTANBUL FABRIC AND TEXTILE ACCESSORIES FAIR

ÇTexhibition Istanbul Fabric and Textile AccessoriesFair brings yarn, woven fabric, knitted fabric, textile
accessoriescompanies(166 Total# of Exhibitors) together!

ÇMore than 12.000Visitors
ÇApproximately200Exhibitors
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HUMAN RESOURCES FOR THE INDUSTRY

Ç Futuretexis a contest that bringsnew talents trained in
fashion design and industry together and gives these
young designers the opportunity to present their
collections
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HUMAN RESOURCES FOR THE INDUSTRY

U
N

IV
E

R
S
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Y

My choiceis Textile EngineeringProject!
scholarships and job guarantees up to the minimum 
wage for students who choose the textile engineering 
department in the university entrance exam!

VocationalEducation
ÅSupporting of vocational high schools and higher education department
ÅCooperation with universities and design faculties

On-the-job trainings
Å Informative sectoral seminars and conferences
ÅTraining programmesfor foreign trade, marketing and market research
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THE GROWING GLOBAL DANGER: CLIMATE CHANGE

Ç The increase in carbon emissions, which

was relatively slow until the middle of the

20th century, increased to 6 billion tons in

the 1950s, and reached 22 billion tons in

1990, almost quadrupling this level.
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UNITED NATION THE SUSTAINABLE DEVELOPMENT GOALS (SDGS)

DIRECT INDIRECT
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FASHION INDUSTRY IN NUMBERS

Ç $2.5 trillion industry is the second highest water user, produces 20% of total waste and is the 2nd or 3rd 
largest sector polluting the world.

Ç The production of a cotton shirt requires 2,700 Liters of water.

Ç 4% of global carbon emissionsare emitted by the fashion and textile industry.

Ç The average consumer buys 60% more clothes compared to 2000, but each garment is used for half as 
long as before, and 40% of the clothes in our closets are never worn.

Ç 95% of used textile products can be recycled.

Ç Only 20% of clothing waste is collected for reuse and 80% is treated in landfills or incinerators.

Ç If renewable energy is used in textile, a decrease of approximately 60% can be achieved
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BRANDS AND SUSTAINABILITY

Ç Sustainability can only be achieved with the cooperation of brands.

Ç Leading brands have great responsibility to set an example for the textile industry and to pave the way 
for a better future.

Ç The customer now wants to know where, how and under what conditions the product he wears is 
produced and its impact on the world.

Ç Brands cannot ignore this demand and expect their manufacturer/supplier to meet these standards.

Ç All brands of all sizes will follow this path and differentiate themselves from the competition by 
providing these standards.

Ç The increase in emissions, which was relatively slow until the middle of the 20th century, increased to 6 
billion tons in the 1950s, and reached 22 billion tons in 1990, almost quadrupling this level.
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TODAY CONSUMERS PERSPECTIVE

Ç 64%of global consumers care strongly 
about the social, ethical and environmental 
impact of their behaviors

Ç 57% think it is the responsibility of brands 
and manufacturers to drive change in 
society & business and support the issues 
that are important to them

Ç 48% think that brands should be doing 
better on environmental issues


